
 
Arielle Sheffield    
________________________________________________________________ 

  Client:  
Gwen Nelson 

PT, NCTMB, CLT 
231.398.9426 
72 Filer Street 

Manistee, MI 49660 
 

Brief | Preferred Therapeutics, LLC Massage Therapy 
    
Company/Product:  

Gwen Nelson is the owner of Preferred Therapeutics, LLC Massage 
Therapy, located in Manistee, MI. For the last fifteen years, Gwen has had her 
business and over the years has kept on improving her skills and gaining loyalty 
from her customers.  

She received her degree, Bachelor of Science in Physical Therapy from 
Wayne State University in 1992. After completing treatments with her clients, she 
would recommend them to find a good massage therapist to help maintain the 
benefits derived from the physical therapy she had given them.  

This led her to get her certification in Therapeutic Massage & Bodywork 
in 1998. In 2000, she received a National Certification in Therapeutic Massage 
(NCTMB).  By, 2006 she became a certified Lymphedema Therapist (CLT).  

In Manistee, awards are given for the best services of the businesses in 
Manistee. The formal name to these awards is “People’s Choice” awards. Gwen 
was privileged to be awarded with “Best Massage Therapist” in Manistee County 
for the year of 2007. From 2009 - 2012, she has since been awarded with the 
same recognition. This is an incredible boost to her business and it allows for the 
people of Manistee County to be aware of her services.    
    
Purpose:  

The main purpose for rebranding is to keep consistency throughout all 
documents and ad material. With this consistency, the people that are viewing 
her website, or receiving a flyer will see that it is all the same business. 
Beforehand, the advertisement material was produced well, but not constant 
through all material.   
 
Competition:  
 Gwen has a national certification in therapeutic massage; no one in the 



surrounding area holds that same education.     
 
Business/Advertising Objective:   

Gwen’s business objective is to gain more clients through the 
consistency of her advertising material. With all the pieces, a consistency must 
be met in order to function for the public eye.  
 
This includes:  

- A new logo 
- Business card 
- Discount card 
- Gift certificate’s 
- Ad for the newspaper 
- Postcard 
- Poster 

 
Target Market/Group/Audience:     

- Manistee County and surrounding area 
- 70% female/ 30% male 
- Majority age range: 40-60 years old 

 
Proposition/Promise/Benefit: 
When describing this business, a few key words come to mind to best 
represent. Those include:  

- Specialized  
- Personal 
- Individual 
- Passion 
- Experience 

       
Proposition Support Points:     
Each time, Gwen has a new session; she wants the very best for the client and 
the overall experience. She creates a specialized experience that is one on one. 
She is very passionate about the work she performs on each client. She is well 
educated in all aspects of the field. 
 
Budget: $300   
 
Mandatories:      
- Must list title as: Preferred Therapeutics, LLC Massage Therapy on all     
  documents 
- Must list - PT, NCTMB, CLT 
- Must list - all contact information such as, name, address, phone number 
- People’s Choice Award - list year’s awarded 
- Must keep tagline - “Thank you for your trust in my services!” 



- Must list all benefits, massages offered and rates for the services provided 
Goals/Timeline   
Began project October 2012 and have completed by December 14, 2012  
 
Project by Project Definitions:  
Throughout all the designs there is consistency with the color scheme, the 
font choices, and the layout.  

- New logo 
- Business card 
- Discount card 
- Gift certificate’s 
- Ad for the newspaper 
- Postcard (direct mailer) 
- Poster 
- Facebook (HOW TO:) 
- Website 

 
A new logo: 

 
 
Business card: 

PREFERRED 
THERAPEUTICS, LLC

massage therapy 

PREFERRED

THERAPEUTICS, LLC
massage therapy

Gwen Nelson

PT, NCTMB, CLT

231.398.9426

72 Filer Street

Manistee, MI 49660



 
Front: A very basic organization of the business and the contact information. At 
the bottom right hand corner sits a Facebook icon, allowing the viewer to know 
that there is a Facebook page to gain more information.   
 
Back: On the backside there is a simple biography and a timeline of the business 
owner.  
 
Discount card: A simple design for a discount card to be given to each client. It 
will come in handy for the most loyal customers to use.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

About Gwen
Recieved a Bachelor of Science in Physical Therapy from Wayne State 

University in 1992. 

After completing treatments, she would recommend her clients to find a good 

massage therapist to help maintain the benefits derived from the physical 

therapy. 

This led her to become certified in Massage Therapy in 1998. 

By 2000, she was Nationally certified. 
BS in Physical Therapy

Wayne State University

1992    1998   2000      2006   2007   2009-2012

Certification in Therapeutic 

Massage & Bodywork

NCTMB
CLT

Best Massage Therapist 

in Manistee County

Best Massage Therapist 

in Manistee & Onekama Area

PREFERRED

THERAPEUTICS, LLC
massage therapy

Gwen Nelson PT, NCTMB, CLT

231.398.9426
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After 12 visits get one FREE massage!



Gift Certificate: A simple design that mimics the business card and discount card. 
The upper right hand corner can have different times listed for a particular 
customer.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

PREFERRED
THERAPEUTICS, LLC
massage therapy

Gwen Nelson
PT, NCTMB, CLT
231.398.9426

TO
FROM
DATE
(expires 6 mo. from date of issue)

1 1/2
massage
hot stone

The gift of massage 
Call for appointment



Ad for newspaper: Should be printed in color for he newspaper. It will make you 
and your services stand out.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Gwen Nelson
PT, NCTMB, CLT
PREFERRED

THERAPEUTICS, LLC
of

more info: visit preferredtherapeutics.com

BUY 2 ONE HOUR
massage certificate’s

JUST $95
($25 savings)

Voted Best Massage Therapist 
serving Manistee & Onekama Areas
2007, 2009, 2010, 2011, 2012

CALL FOR 
APPOINTMENT
231.398.9426“ “

Thank you for your 
trust in my service!



Postcard (direct mailer):  This mailer will replace the tri-fold brochure you once 
had. This is easy to read and understand. Two-sides give the viewer enough time 
to look at without taking up too much time. The front side lists the benefits, types 
of massages given, and the rates. The placement of the photos helps the 
viewer’s eyes move through the document. The backside gives testimonies, and 
more information about Gwen.  

PREFERRED
THERAPEUTICS, LLC
massage therapy

Gwen Nelson
PT, NCTMB, CLT
231.398.9426
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TS physical
psychological
mechanical

           TYPES OF MASSAGES 
swedish
myofascial
trigger point release
reflexology
strain counterstrain
heated stone 
facial
prenatal & infant
essential oils
raindrop technique

        RATES

15 minutes.....................$15.00
30 minutes.....................$30.00
60 minutes.....................$60.00
90 minutes.....................$90.00
Hot Rock.........................$15.00
Gift Certificates Available



 
 
Poster: The poster reiterates all the same information of the previous pieces. 
This is large enough to post around town for the people and visitors to Manistee 
County. In the upper right hand corner is a QR Code that can direct viewers to 
the website. All you have to do is snap a photo of it using a QR Code reader App 
on your smart phone. The photos tell the viewer what kind of work is being 
emphasized, along with the list of body treatments. Having a testimonial on your 
work proves that other people love your work and it helps the word continue to 
spread.  The last piece that is very important to have listed on this poster is the 
recognition of being awarded for People’s Choice as Best Physical Therapist in 
Manistee County!  

“ “

         MEET GWEN

           CLIENT TESTIMONIES

Thank you for your trust in my service!

She has immense knowledge of 

the body and intuitively knows 

exactly what your muscles 

need...she's amazing

 - Kim, Athletic Trainer

Recieved a Bachelor of Science in 

Physical Therapy from Wayne State 

University in 1992. 

After completing treatments, she 

would recommend her clients to find 

a good massage therapist to help maintain the 

benefits derived from the physical therapy. 

This led her to become certified in Massage 

Therapy in 1998. 

By 2000, she was Nationally certified. 



 

PREFERRED
THERAPEUTICS, LLC
massage therapy

Gwen Nelson
PT, NCTMB, CLT231.398.9426

Call for appointment

make your vacation even more relaxing
a specialized personal experience 

Member AMBP, serving Manistee & Onekama

swedish
myofascial

trigger point release
reflexology

strain counterstrain
heated stone 
facial
prenatal & infant
essential oils
raindrop technique

“ “
      Having two lower back surgeries and physical 
therapy, morning stiffness is a daily occurrence for 
me. I went to Gwen for a HOT ROCK massage 
and it was out of this world!

- Debbie, Business Owner

People’s Choice Award
Best Massage Therapist
2007, 2009 - 2012



 
Social Media: 

- Cover Photo: It is best to use your own photos, especially showcasing the 
work that you do. You can also place your logo here, so that visitors know 
they have reached the correct page.  

o HOW TO: Upload 
 Scroll over cover photo, select the button on the right hand 

corner of photo, click on change cover, choose from 
options, upload file from computer or albums, once selected, 
press okay.  

- Profile Photo: A picture of you is very important. It connects you to the 
audience. They need to see a face in order to connect more effectively. 
You can also place a logo here. 

o HOW TO: Upload  
 Scroll over profile picture, click on edit profile picture; 

choose from options, upload, then press okay.  
- Wall: This is where you will write updates, upload new photos/videos. You 

can update your audience with new deals/packages as well as quotes and 
facts that are pertinent to your occupation.  

o HOW TO: When 
 Once a week make a posting. Work up to posting on a daily 

basis.  
o HOW TO: What 

  Post about information you find to be important to your line 
of business.  

 Fun facts about massage therapy. Type it up as a, “Did you 
know…?” 

 Inspirational quotes 
 Special pricing/packages that you are offering.  

o HOW TO: How 
 Click within update status and type your message, then 

click the post button.  
o HOW TO: Privacy  

 Within that same box, you can select who you want to view 
your status updates.  

 
Add people, Add year, Add location, Set Privacy, Post 
 

- “Likes”: You can view who and how many people “like” your page. And, 
because they have “liked” it, you can interact with them. You should create 
an incentive to bring more “likes” to your page. In what way do you think 



you can gain more people?  
o Goals 

 Within 2 months (by Christmas/ end of the year – get 100 
“likes”  

 6 months (June 2013) – reach 200 “likes” 
 Another 6 months (December 2013) – reach 300 “likes” 

o Broaden your market – advertise outside of Manistee County 
 
Once your advertisement materials are created and implemented, people will 
visit your Facebook more frequently. It is very important to make goals and meet 
the requirements. Your business will be run much more smoothly if they are 
created.  
 
Website: 

- Color 
o The background is very bright with the pink color. From the designs 

created, a consistent color scheme should be used on the website 
to follow the earth tones found in the advertisement material. Pops 
of green, orange and brown should be used instead of the vivid pop 
of pink.  

- Font 
o Suggestion – use a font similar, if not the same one, to the one 

used within all the ad material. This will also, create uniqueness 
from other websites.   

- Justification 
o Center justification is very difficult to read because the flow 

becomes choppy to readers. Left justification is the best why to 
format text. The eye will automatically know to read left to right and 
it will be done in a smooth manner.  

- Tabs 
o The tabs listed at the top of the page are very small and difficult to 

read. Because a majority of your audience ranging in ages 40-60 is 
older; their eyesight may be diminishing.  

o Also, condense the tabs so that there are not so many. After 
condensing, the visitor will not be quite as overwhelmed with 
information.  

 Home/About 
 Services/ Gift Certificate’s & Packages  
 Benefits/ FAQ’s/ Testimonials/ Refer a friend 
 Contact Us/ Map & Directions 

- Photos 
o Continue to have professionally produced photographs. Create a 

photo gallery, showcasing different types of massages. Make things 
more current.  

- Links 
o The ad material that has been created should be linked on certain 



pages of website.  
o Link to your Facebook page 
o Also make sure that your Facebook page has a link to your 

website.  
- About 

o Expand on each of your accomplishments OR create a visual 
timeline. The timeline may be more appealing to the eye. It can be 
similar to the timeline on the backside of your business card.  

- Gift Certificate’s/Packages 
o List the available gift certificate’s/ packages 

- Map/Contact 
o Connect these two pages 
o People want to know how to contact you and how to get to you at 

the same time. It takes too much time for the viewer to search the 
entire website find out the information that should already be 
clumped together.  

- Layout 
o General layout  
o Color, text, images and use of background space.  

  
 
 
 
 

 
 



 


